A new, cutting
edge technology
publication that
reaches all levels
of decision makers
in law firms.

Centering on technology and
its applications, NextGen_Law
reaches IT directors, partners,
attorneys and administrators.
Articles focus on topics
such as wireless security,
large firm computing, practice
management, firm retreats,
business development,
e-discovery, and the internet.

RATES

Full page $ 5,883
Cover 2 7,059
Cover 3 7,058
Cover 4 8,824

915 E. First St., Los Angeles, CA 90012
Phone: 213-229-5300 | Fax: 213-229-5367

44 Montgomery St., Ste. 250,
San Francisco, CA 94104
Phone: 415-296-2400 | Fax: 415-296-2440

WWW.NXTGENLAW.COM

NEXTGEN_LAW

FEATURES

DEADLINES

space

materials

FEBRUARY

Secrets of the IT Department

Cloud Computing
Operating Systems
E-Discovery/Litigation
Calendaring

Jan. 4

Jan.15

MAY

Digital Literacy

Laptops for Lawyers
Video in Law
E-Discovery/Litigation
Knowledge Management

April 1

April 8

AUGUST

Courtroom tech
Outsourcing

Social Networking for Lawyers

E-Discovery/Litigation
Practice Management

July 1

July 9

NOVEMBER

Best of the Blawgs
Double Vision

He Said What? The Best Digital

Recorders for Lawyers
E-Discovery/Litigation
Document Management

Oct. 4

Oct. 1

( ADVERTISING SPECIFICATIONS )

AD DIMENSIONS

Adobe InDesign, etc.) are

FULL PAGE  width  height

not accepted.

PDF SETTINGS

= Output resolution of 2400

dots per inch (dpi).
= Embed all fonts.

Trim 7 g1/

Live 612 9"

Bleed 71/4" 93/4
COLOR

= Set bleed at 1/8”

= Convert all colors to CMYK

prior to producing PDF, EPS,

or TIFF files. Do not use
RGB, indexed, or LAB color.

= Include crop marks with 12

pt. offset.

= Ads across spread: do not
split type or critical image

across a spread.

PREFERRED FORMAT = Do not embed ICC color
= Adobe Acrobat high- profile.
resolution, press-optimized
composite PDF, in CMYK FILE NAMING

format.

- Ads submitted in native-
file format (Quark XPress,

- Please name files using
the issue (month and
year) and advertiser (for

example, 0809LawFirm.
PDF, for an August 2009 ad
submission.

PROOFS

« Press-match quality proofs
are required to match color
for all ads.

» Please supply a single-
page, composite proof at
100% (actual size).

ACCEPTABLE PROOFS

+ Kodak Approval, Kodak/
Creo Veris, or an equivalent
SWOP Certified proof.

UNACCEPTABLE PROOFS

« PDF, inkjet, or laser print.
Color and printability
cannot be matched from
these types of proofs.

= Publisher cannot be
responsible for materials
submitted without

acceptable proofs.
SUBMITTING FILES
REMOVABLE MEDIA

= DVD-ROM

« CD-ROM

FTP DELIVERY
Site: ftp.dailyjournal.com
User name: ftpuser
Password: ftp=90012
Directory/Initial Path:
ftpuser/nextgen
CONTACT INFO
In case of technical
problems with your ad,
please provide the name and
telephone number of the
appropriate contact person.

NextGen_Law

Editorial calendar subject to change without notice



